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Sometimes even the 
smallest detail can have  
a major impact.
This is particularly so in the world of public awareness. How the College is 
represented in our printed communications is very important. From consistency 
in the way the official logo is displayed to how the website, phone number, and 
mailing address are listed all contribute to the perception of the College. Collectively 
following a few simple standards when creating materials for our many audiences 
strengthens the identity of the College.

Toward that end, this Style Guide is designed to help ensure consistency in our 
printed materials, as well as to provide information on obtaining various standard 
graphics and how to get assistance in areas requiring special consideration. Your 
adherence to these guidelines is appreciated.

Thank you.

Donald A. Borden 



Camden County College Branding Guide  |  5

 INTRODUCTION

What is a brand?

A brand is much more than a logo. Our brand is the very essence of our organization, the way 
we connect with our students, our employees, and the public. In many ways, our brand is our 
reputation—the overall experience we promise to deliver. Schools that have a strong reputation often 
have a strong brand. This is why we all need to work together to maintain our brand.

Throughout this manual you will see how we can create visual continuity across all of our materials. 
We want to help individuals understand what Camden County College stands for, who we are, and 
what we value. As employees of this institution, we all have a responsibility to understand our brand 
and what we need to do to support it.

Every day, we bring our brand to life through understanding and properly adhering to the brand 
guidelines outlined in this manual. That includes logo, color palette, typography, imagery, and layout. 
Our brand is strongest when we apply these elements consistently across our communications.  

What is the Camden County College brand?

Our brand stems from our Board-approved mission:

Camden County College is committed to the success of a diverse student body through 
collaborative engagement that provides high quality, accessible and affordable education. The 
College is responsive to the needs of the community through continuous enhancement of its 
programs and services. 

The brand-driving phrases are “success of a diverse student body” “collaborative engagement” “high 
quality and affordable education” and “responsive to the needs of the community.”

The mission reflects the vision and of the College:

Camden County College will be a gateway to opportunities for students to achieve their full 
potential and to meet their academic and career goals. 

As well as our values:  Academic excellence, accountability, goal attainment, integrity, respect for 
individuals, student-centered (focused) decision making, and student learning.

Marketing Requests

All requests for marketing, advertising, and public 
relations, including social media, must be submitted 
through the Communications Department work request 
form found here: 

camdencc.edu/cform

Once you submit your request it will be reviewed and 
you will be contacted by a member of our team. Please 
allow enough lead time for us to properly market your 
event. You will need a month before to properly market 
and promote, which means your work request should be 
submitted two months in advance. All work requests must 
be approve by your dean. There is a section on the form to 
submit your dean’s approval in writing. xt. 4944 for the 
current electronic file of these lists in the correct typestyles.
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COLOR PALLET

PMS 200
C 0  M 100  Y 65  K 15
R 206  G 17  B 65
HEX #CE1141

PMS 288
C 100  M 65  Y 0  K 30
R 0  G 71  B 133
HEX #004785

Signature Colors Black and Grey

PMS 288 (50% Tint)
C 100  M 65  Y 0  K 30
R 0  G 71  B 133
HEX #004785

PMS 200 (50% Tint)
C 0  M 100  Y 65  K 15
R 206  G 17  B 65
HEX #CE1141

PMS 288 (15% Tint)
C 100  M 65  Y 0  K 30
R 0  G 71  B 133
HEX #004785

PMS 288 (15% Tint)
C 0  M 100  Y 65  K 15
R 206  G 17  B 65
HEX #CE1141

BLACK
C 0  M 0  Y 0  K 100
R 0  G 0  B 0
HEX #000000

BLACK
C 0  M 0  Y 0  K 80
R 0  G 0  B 0
HEX #000000

BLACK
C 0  M 0  Y 0  K 50
R 0  G 0  B 0
HEX #000000

BLACK
C 0  M 0  Y 0  K 15
R 0  G 0  B 0
HEX #000000



Camden County College Branding Guide  |  7

OFFICIAL COLLEGE LOGOS

There are only three acceptable representations of the College 
logo. The logo used depends upon where it will appear. Logos for 
web and digital use are formatted differently than those that are 
printed.

1. Two Colors

The background color in the logo is PMS 288 blue and the “connected dots”  

are PMS 200 red. Text appears white by reversing it out of the blue. 

These specific colors are used for off-set printing. When running digitally,  

the process is CMYK, or 4-color.

2. One-Color PMS 288 Blue

It’s acceptable to present the logo without red connected dots. When PMS 288 

blue is present (one-, two- or three-color printing) the connected dots can appear 

white (or the paper color) like the text.

No other color except black may be used to replace PMS 288.

3. Black & White

The most frequent use of the College’s logo is probably the black and white version. 

ALWAYS use the B&W version when running copies. If you use the color version, the 

connected dots will appear gray and blend with the background.
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LOGO TREATMENT

Under certain circumstances you may need the logo to have 
a white border around it because you are placing it on a dark 
background. Since there is no “reverse” version of the main logo, 
there are variations with a white border.

If the logo does not look like this, contact publications
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IMPROPER LOGO APPLICATIONS

These are examples of what NOT to do with the logo. If any of 
these treatments are applied, the strength of the mark diminishes 
as well as our appearance.

Do not reverse the logo. 
Background should always  
be black or PMS 288.

Do not colorize the logo. 
The background may only  
be black or PMS 288.

Do not add “flair” to 
the logo. It should never 
appear in other shapes, be 
screened, or have a drop 
shadow.

Do not size too small.  
The minimum width  
is a half inch (.5”).

Do not merge any other College 
logos with the official logo. When 
more than one logo is being used 
on a piece, they must have space 
between them, and the official 
logo is dominant.

Do not distort the logo by 
expanding it, or condensing 
it. The dimensions must 
remain in proportion.
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LOGOS ON THE WEBSITE

The official College logos are available on  
the Colleges website. camdencc.edu/logos

The logos are available in various electronic 
versions in both PC and MAC formats.

There are three main color formats to choose 
from. You may NOT modify these files in any 
way. The description next to each file for 
download will help you determine which file 
type will work for your project.

If you have questions, please contact the  
Director of Publications and Creative 
Services at (856) 227-7200, ext. 4944.
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LOGO SEAL AND MARKS

The College Seal*
The College seal is the legal identification of Camden County College 
on diplomas, commencement programs, academic certificates, and 
a limited number of other official documents. It is not to be used on 
routine external and internal communications and never in conjunction 
with the College’s logo.

Campaign Lockups
Campaign lockups reinforce unique messaging by tying a statement, 
logo or graphical treatment to our college logo. Placing our brand next 
to a campaign will clarify where the message is coming from as well 
as supporting the message with a solid foundation, which is Camden 
County College.

Other College Marks
College marks are intended to promote a positive image of the 
College. Marks are developed by the Office of Communications 
and Enrollment Development when, due to the unique marketing/
promotional needs of specific areas within the Camden County College 
community, the mark serves to distinguish the specified service while 
enhancing the overall image of the College.

College marks may not be altered in any way from the graphic 
specifications designed and approved by the Office of 
Communications and Enrollment Development. All communications 
containing a mark are to be approved by the Office of Communications 
and Enrollment Development to ensure compliance.

The Camden County College logo must be predominant. Use of marks 
is always subordinate to the Camden County College logo. No mark 
should be used alone. 

Employees are not permitted to create logos for their materials.

*  Contact the Director of Publications and Creative Services 
at (856) 227-7200, ext. 4944 for the current electronic 
file of these lists in the correct typestyles.
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The spirit logo was created to build an identity and a brand for the 
athletic department. Therefore, use is typically reserved for Cougar 
Athletics and the College Bookstore for merchandise. It is NEVER 
to be used in place of the Camden County College institutional logo.

Our athletics department is informally refereed to as Cougar Nation 
in our marketing materials

 ATHLETICS

Primary Logo

Secondary Logo

SPIRIT LOGO
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SPIRIT LOGO - COLOR VARIATIONS 

As with the institutional logo, the athletic colors are PMS 288 and 
PMS 200 with the addition of black. Below are the approved color 
and configuration breakdowns.

 ATHLETICS

Three-color

Two-color

One-color

White
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BOARD OF TRUSTEES AND FREEHOLDERS LIST

President of Camden County College
Donald A. Borden

Camden County College Board of Trustees
John T. Hanson, Chair

Susan R. Croll, Vice Chair
Anthony J. Maressa, Secretary

Brett Wiltsey, Treasurer
Annette Castiglione
Karen S. Halpern

Dr. Lovell Pugh-Bassett
Jessica R. Stewart

Helen Albright Troxell
Judith J. Ward

Khyia L. Ward, Alumna Trustee

Camden County Board of Chosen Freeholders
Louis Cappelli, Jr., Director

Edward T. McDonnell, Deputy Director
Susan Shin Angulo
William F. Moen, Jr.

Jeffrey L. Nash
Carmen G. Rodriguez
Jonathan L. Young, Sr.

Camden County College receives important funding from Camden 
County Board of Chosen Freeholders and the state of New Jersey. 
When the design of an external literature piece permits, an 
acknowledgment of this support is mandated. It may be presented 
in two ways.

Full List and Credit Line
(7 point minimum type size) The College Board of Trustees and 
County Board of Freeholders members change from time to 
time. Please do not use the list of names on this page, as it may 
be outdated. 

*  Contact the Director of Publications and Creative Services 
at (856) 227-7200, ext. 4944 for the current electronic 
file of these lists in the correct typestyles.
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OUTREACH PRESENCE

The Marketing and Communications Department has invested in 
several tablecloths and pop up displays as well as table displays 
which help you convey the institutional brand while marketing 
your program. Contact our office to check out these materials as 
needed. Please note, any other tablecloth design or display is NOT 
approved for use as of September 2018.

camdencc.edu

Y UR PATH 
FROM COLLEGE 
TO CAREER
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TYPOGRAPHY (Primary typeface)

Gotham
Aa Bb Cc Dd Ee

Cap Height

X-Height

Gotham Light 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Gotham Book 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Gotham Medium 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Gotham Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Gotham Black 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Gotham
Gotham is the recommended typeface for all documents.

Importance of typography
Fonts can subconsciously communicate feeling and emotion. Gotham communicates a 
familiar and honest tone. This sophisticated and plainspoken typeface, aligns with the values 
of the college. Having a consistent typeface across the enterprise, enforces trust and brand 
consistency internally and externally. Recognizing a printed or digital piece from the college 
is key for a cohesive message. Reinforcing our robust educational offerings with clear and 
approachable marketing will help to solidify CCC’s presence in the educational area.

Alternate typeface:  
Use Calibri when Gotham is not available.

Fonts are only available through the Marketing and 
Communications office. If forms or major documents 
need revisions please contact the Marketing and 
Communications office as soon as possible.
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TYPOGRAPHY (Secondary typeface)

Calluna
Aa Bb Cc Dd Ee

Cap Height

X-Height

Calluna 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Calluna 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Calluna 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Calluna 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Calluna 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789-=!@#$%^&*()_+?

Calluna
Calluna is an alternative typeface to be paired with Gotham. It is best used within body copy.

Header
Body copy git audipsam quodio. Hiliquam remod qui blaborem estrumquis ut 
accusdam illaborro omnim sam vel inverum nam, ab ipsapelitiur mo eatem venis nobis 
inis doluptatent pa es ari odi repudae nest dolorro que magnat.

Alternate typeface:  
Use Cambria when Calluna is not available.

Gotham

Calluna

Fonts are only available through the Marketing and 
Communications office. If forms or major documents 
need revisions please contact the Marketing and 
Communications office as soon as possible.

Fonts are only available through the Marketing and Communications office. If forms or major documents need revisions please 
contact the Marketing and Communications office as soon as possible.
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PHOTOGRAPHY (College Imagery)

CCC strives to capture events with professional photography and 
catalogue events for internal use. Using the CCC photography is 
the preferred representation. Representing our demographics is 
essential connecting with our students, employees and community.

CCC photography concepts:

• Smiling students

• Candid moments

• Event participation

• Program demonstrations

• Student success

• Students studying

• Dynamic angles

• Depth of field (when possible)

• Diversity

• Dramatic lighting
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PHOTOGRAPHY (Stock Imagery)

CCC has a vast library of custom imagery, but sometimes a specific 
shot is needed. Stock imagery is a great solution. CCC typically 
uses a 80/20 rule. 80% of imagery is college produced while 20% 
is stock. Below are some stock DO’s and DON’T’s

Stock photography DO’s:

• Diversity

• Candid moments

• Dramatic lighting

• Demographic representation

Stock photography DON’T’s:

• Drinking Alcohol

• Knocked out backgrounds

• Posed models

• Overly dramatic staging

• Abstract concepts

• Superimposed backgrounds

• Looking directly in the camera
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P.O. Box 200
College Drive
Blackwood, NJ 
08012

SPRING  
FLING

LOCATION
earum faccusant aut autempor autecesci blaccum 
autas quunt omni ut enemquis santiosapit vit, 
sitaeprae nonet alique officiae experferchil int a 
doloribernam quam essed quat rem necaten dandi-
tate consequibus dole

DATE AND TIME
June 7th – June 14th
Monday – Thursday
12:00 – 3:00 p.m.

THE MARLIN GALLERY
Scott Bonette, Gallery Director
Lincoln Hall, Blackwood Campus
artgallery@camdencc.edu
camdencc.edu/marlingallery

BRAND CONSISTENCY

Camden County Colleges brand consistency is represented 
through design and layout. Brand recognition and consistency is 
key to unifying the colleges message to the public and internally. 
All College events will be presented in this format to reinforce the 
idea of “event.”

SPRING  
FLING

ATRIUM
04/25/18

ODIA DOLO
Nemperum nihil idebit hilibeat etur, cuptis molorum audi 
ut ut erum eat aris mos rerat excestis sundae nem volor 
aut as elloritium doles

Odia dolo optur ari adi duciusa iditem facipsusapit voloribust, nime-
tur? Qui coris mi, verchillecus ium qui dellab il ipsam rempe et as eium 
nit, accabo. Nemperum nihil idebit hilibeat etur, cuptis molorum audi 
ut ut erum eat aris mos rerat excestis sundae nem volor aut as elloriti-
um doles ni doluptae sunti odigenecum sum hil mos doluptatint quae 
niminveliqui officide con pore coreWWius sitium vidiore cor rem event 
est, site licti que porum asi ut latius eium reptas rem hil modio. Iquo et 
iumquae percipsunti as rero moluptatem ad everumq uatur?

camdencc.edu
SPRING  

FLING
ATRIUM
04/25/18

SPRING  
FLING

ATRIUM
04/25/18

ODIA DOLO
Nemperum nihil idebit hilibeat etur, cuptis molorum audi ut 
ut erum eat aris mos rerat excestis sundae nem volor aut as 
elloritium doles

Odia dolo optur ari adi duciusa iditem facipsusapit voloribust, nimetur? 

Qui coris mi, verchillecus ium qui dellab il ipsam rempe et as eium nit, 

accabo. Nemperum nihil idebit hilibeat etur, cuptis molorum audi ut ut 

erum eat aris mos rerat excestis sundae nem volor aut as elloritium doles 

ni doluptae sunti odigenecum sum hil mos doluptatint quae niminveliqui 

officide con pore coreius sitium vidiore cor rem event est, site licti que 

porum asi ut latius eium reptas rem hil modio. Iquo et iumquae per-

cipsunti as rero moluptatem ad everumq uatur?

camdencc.edu

postcard  
(5.5 x 4.25)

flyer  
(8.5 x 11)

poster  
(11 x 17)

SIMPLE DESIGN
CCC offers many programs, events and educational 
opportunities. Marketing these offerings can exist in 
several formats. On this page is an example of the 
same event represented by a postcard, flyer and poster. 
This simple design allows for easy brand consistency 
by allowing the content float comfortably in generous 
white space, while simultaneously focusing the viewer 
on only essential information. For ancillary and specific 
information about programs, we will add links to our 
website or a related contact person.
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OMT.CA

OPHTHALMIC MEDICAL 
TECHNICIAN
> CERTIFICATE OF ACHIEVEMENT

OPH.AAS

OPHTHALMIC SCIENCE 
TECHNOLOGY
> ASSOCIATE IN APPLIED SCIENCE

First Year/First Semester (19 Credits)
ENG-101 English Composition I (3 Credits)

CSC-101 Computer Literacy or
CIS-101 Personal Computer Applications or
CSC-102 Information Literacy in a Digital Era (3 Credits)

MTH-100 Algebraic Concepts (4 Credits)

OPH-104 Ophthalmic Lab I (3 Credits)

OPH-111 Ophthalmic Materials Lecture I (3 Credits)

OPH-130 Anatomy of the Eye (3 Credits)

Second Semester (16 Credits)
ENG-102 English Composition II (3 Credits)

OPH-105 Ophthalmic Lab II (3 Credits)

OPH-112 Ophthalmic Materials Lecture II (3 Credits)

OPH-131 Introduction to Contact Lenses (3 Credits)

 Laboratory Science General Education Elective (4 Credits)

Second Year/First Semester (14 Credits)
OPH-203 Ophthalmic Materials Laboratory III (2 Credits)

OPH-220 Optic Principles (3 Credits)

OPH-232 Contact Lens Fitting I (3 Credits)

OPH-240 Ophthalmic Dispensing I (4 Credits)

OPH-250 Ophthalmic Clinic I (1 Credits)

OPH-260 Co-op I: Ophthalmic Science (1 Credits)

Second Year/Second Semester (17 Credits)
OPH-204 Ophthalmic Materials Laboratory IV (2 Credits)

OPH-233 Contact Lens Fitting II (3 Credits)

OPH-241 Ophthalmic Dispensing II (4 Credits)

OPH-251 Ophthalmic Clinic II (1 Credit)

OPH-261 Co-op II: Ophthalmic Science (1 Credit)

OPH-270 Ophthalmic Dispensing Office Procedures (3 Credits)

 Diversity: Social Science General Education Elective or
 Diversity: Humanities General Education Elective (3 Credits)

Total Minimum Credits 66 Credits

First Year/First Semester (14 Credits)
BIO-103 Human Biology (3 Credits)

OMT-101 Medical History Taking (1 Credit)

OMT-103 Ophthalmic Optics (4 Credits)

OMT-104 Clinical Procedures I (3 Credits)

OPH-130 Anatomy of the Eye (3 Credits)

Winter Intersession (1 Credit)
HPE-181 Basic Life Support “C” - AHA or
HPE-180 Community CPR/ARC (1 Credit)

Second Semester (13 Credits)
OMT-201 Ocular Pharmacology (1 Credit)

OMT-203 Clinical Rotation I (3 Credits)

OMT-204 Clinical Procedures II (3 Credits)

OPH-131 Introduction to Contact Lenses (3 Credits)

PSY-101 Basic Psychology (3 Credits)

Third Semester (4 Credits)
OMT-213 Clinical Rotation II (4 Credits)

Total Minimum Credits 32 Credits

CAREER PROGRAMS (AAS) prepare students for entry-level employment in an occupation which requires both theoretical knowledge and practical skills. TRANSFER PROGRAMS (AA, AS, AFA) are designed 
primarily to enable students to enter the third year of baccalaureate study at four-year colleges and universities. In addition, we offer a number of certificate programs that provide training for specialized 
occupations. ACADEMIC CERTIFICATES (CT) are usually between 30 and 36 credits with a requirement of six credits of general education. CERTIFICATES OF ACHIEVEMENT (CA) can have less than 30 or more than 
36 credits but do not have a general education requirement.

NOTICE: Clinical placements are a required part of the curriculum and a requirement for graduation. Clinical placements may require a criminal background check, health clearance and/ordrug testing before 
participation is allowed. Clinical sites may deny a student’s participation in the event of a positive finding. Individuals who have been convicted of a felony or misdemeanor may be denied certification or 
licensure as a health professional. Information regarding eligibility may be obtained from the appropriate credentialing body.

Apply now at 
camdencc.edu/apply

camdencc.edu/programsHEALTH & WELLNESS

PROGRAM MARKETING

Camden County Colleges offers program marketing for Career 
Training Institutes (CTI), Certification/Degree programs and 
Transfer Services. Continuity between these three options will  
help our students navigate their paths.

Program Information 
Students will learn state of the art techniques in ARC welding 

(electric), TIG welding (Tungsten Inert Gas Welding), and MIG welding 

(Metallic Inert Gas Welding). These disciplines require the use of steel, 

stainless steel everdure, aluminum and pipe.

Now includes OSHA 10 training.

Students will learn:

• Oxyfuel gas cutting

• Shielded Metal ARC Welding (SMAW)

• Gas Tungsten ARC Welding (GTAW)

• Gas Metal ARC Welding (GMAW)

• Plasma ARC Cutting (PAC)

• Print drawing/reading

• Shop maintenance

This program is approved by the American Welding Society and 

adheres to all standards set forth by the AWS SENSE program. Upon 

successful completion, students have the ability to be certified by 

the AWS as a SENSE level 1 Entry Welder or SENSE level 2 Advanced 

Welder and become part of the AWS SENSE Welder database.

Dream. Learn. Prosper. camdencc.edu

SALARY RANGE

INDUSTRY GROWTH

$200k
$37-$66k

$30-$36k

46%* 
job growth

2012 2018

Annual 
Annual 

Annual 

*madeupfacts.org

Contact Information

Joey Joe Joe Joenstein Jr.
(609) 984-7834

codeslicensing@dca.state.nj.us.

Career 
Training 
Institute

WELDING  
TECHNOLOGY

Program Information 

The Ophthalmic Science Technology degree (66 credits) allows 
graduates to work as opticians. Opticians dispense corrective lenses 
to aid patients in their visual needs. This is accomplished by using 
scientific and clinical procedures and applying learned skills needed to 
successfully produce and fit top quality eyewear.

The Ophthalmic Medical Technician certificate (32 credits) is 
designed to train optical professionals that assist ophthalmologists in 
medical offices and/or hospitals. They perform many skilled testing 
procedures that are part of a complete eye exam, including history 
taking, refractometry (for vision correction), tonometry (for glaucoma 
detection) and visual field testing. Sometimes they have more 
specialized duties, such as contact lens fitting, or assisting in surgery. 
The certificate fits seamlessly into the degree program when students 
are ready to advance in their careers.

Employment Opportunities

• Private practice

• Clinical practice

• Optical sales

• Manufacturing

• Ophthalmic laboratory technician

• Contact lens technician

OPHTHALMIC
> ASSOCIATE IN APPLIED SCIENCE: 
Ophthalmic Science Technology (66 Credits)

> CERTIFICATE OF ACHIEVEMENT: 
Ophthalmic Medical Technician (32 Credits)

camdencc.edu/programs

SALARY RANGES*

$51k-53k

$44-48k

$36-39k

75th percentile

50th percentile

90th percentile

ANNUAL 
COMPENSATION

188
UNIQUE JOB POSTINGS 

IN THIS FIELD*

*  Emsi Occupation Snapshot Report.  
Emsi Q2 2018 Data Set | www.economicmodeling.com

HEALTH & WELLNESS

Contact Information
Daniel G. Banks, Coordinator,  

Ophthalmic Science

(856) 374-5058
dbanks@camdencc.edu

Jessica Barr, Coordinator,  
Ophthalmic Medical Technician

jmbarr@faculty.camdencc.edu

“
”

Dream. Learn. Prosper. camdencc.edu

$35,000
*Based on 2017-2018 tuition for top ten schools students transfer to after CCC. 

Bloomfield College

Delaware Valley University

Drexel University

Fairleigh Dickinson 
University

Grand Canyon University

Holy Family University

LaSalle University

Moore College of  
Art and Design

Neumann University

New Jersey City University

Pennsylvania Academy  
of Fine Art

Peirce College

Rowan University

Temple University

Thomas Edison  
State University

Strayer University

United States  
Sports University

University of the Sciences

Widener University

William Patterson 
University

University of Maryland

SAVE

UNIVERSITY TRANSFER PARTNERS

CCC not only saved me thousands of dollars these last two years, 
but it also gave me the ability to better myself as a student and 
athlete. This gives me the opportunity to attend a top, division 
one college with minimal student loan debt. 

-  Peter Berenato, CCC Class of 2018

For a detailed list of transfer agreements check out:  
camdencc.edu/agreements

Start with CCC and save thousands  
on the path to a bachelor degree.

ON-SITE BACHELOR DEGREE PROGRAMS

Rutgers University
Rutgers - Camden at Camden County College

• Liberal Studies, B.A. 

• Business Administration, B.A.

• Psychology, B.A.

• Criminal Justice, B.A.

• Political Science, B.A.

Rutgers School of Nursing @ CCC Blackwood

• Pre-Licensure Nursing, B.S.N.

Rutgers University School of Health Professions at Camden County College

• Health Sciences track in Psychiatric Rehabilitation, B.S.

Wilmington University
Camden Campus

• Administration of Human Services, M.S.

Blackwood Campus

• Communications, B.S.
 – Integrated Marketing
 – Media Communications

• Organizational Dynamics, B.S.

Career Training Institute Certification and Degree programs Transfer Services

For Placement Only

For Placement Only
For Placement Only
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Bulletin boards are a great way to share info and reinforce brand. 
All boards should show the following:

BULLETIN BOARD ARRANGEMENT

 1.  No outside advertising is permitted,  
unless approved by marketing communications.

2.  Do not overlap papers or  
thumbtack into walls.

Camden County College is committed to 
the success of a diverse student body 
through collaborative engagement that 
provides high quality, accessible and 

affordable education. 

The College is responsive to the needs 
of the community through continuous 

enhancement of its programs and services.

MISSION VALUES
Academic excellence

Accountability

Goal attainment

Integrity

Respect for individuals

Student-centered (focused) decision making

Student learning

GOALS
1

 Provide accessible and affordable, 
high quality educational opportunities.

2 

Foster student success through high-quality 
learning experiences and support services.

3

 Respond to the needs of labor force, 
collaborative partners, and 

community members.

4

Develop and manage institutional resources 
focused on supporting student success and 

organizational effectiveness. 

VISION

PLAYING MUSIC BY:

VULFPECK   |   HIATUS KAIYOTE     

ESPERANZA SPALDING   |   THUNDERCAT    

OUT OF THE BEARDSPACE   |   ERYKAH BADU  

SNARKY PUPPY   |   BILL WITHERS   |   QUADRON

BEYONCE   |   GRETCHEN PARLATO   |   SPYRO GYRA   |   OF MONSTERS AND MEN  

DIANA KRALL   |   BEE GEES   |   MICHAEL BUBLE   |   CARRIE UNDERWOOD   |   TRAIN

CAMDEN COUNTY COLLEGE 
MUSIC ENSEMBLE

Graduating Student Recitals Tuesday, May 8, 2018 7:30 P.M. Dennis Flyer Theater   |   Free Admission 
Contact mbillingsley@camdencc.edu for more information. 

CCCLIBRARY
SERVICES 
ROHRER

How to Make a Library Book Request

Search the online catalog for books,  
ebooks, DVDs and more!

Fill out the online request form

Getting Your Item

>  An email goes to your CCC email address  
to let you know it is on the way. 

> Delivery can take 3 business days

>  Item can be picked up from Rohrer Center 
Information Desk

> You have 10 days to pick the item up 

Returning Your Item

>  Items must be returned by the date on  
the purple band

>  Some items can be renewed online. All 
renewals must be made before due date

>  Items returned late will incur fines based  
on library policy

More details can be found at 
library.camdencc.edu

1.

2.

Your CCC Library Card gives 
you full access to online 

databases, books, eBooks, 
and more! Use the Online 

Registration Form to apply for a 
card or renew your expired card

AT

Coat Drive
November 1 through December 8, 2017

Please donate your gently worn coats

Donations will be given to the Team Hines Organization

Sponsored by the Office of Student Life & Activities
College Community Center, Room 200  |  (856) 227-7200, ext. 4282

Please drop off your coat(s) at one of these locations.

Blackwood Campus
Community Center, 2nd Floor Lobby

Rohrer Center (Cherry Hill)
Lobby

Camden Campus
CTC 1st Floor/College Hall Lobby

RETC
Lobby

April 3 - CAP’s Empowerment Theory: Keeping Your Children Safe, Strong and Free 
The opening of the series will be a brief overview of the historical and international perspective of child abuse, and how, when given basic human rights, children’s vulnerability to violence is reduced. The strategies of the Child Assault Prevention (CAP) program for children (pre-K through 5th grades) will be shared and how its application within the schools of New Jersey is helping decrease child abuse and bullying statewide.  

April 19 (Thursday) - No Means NO – Consent and Other Boundaries for Teens
This week will explore key issues on personal boundaries for teens in the areas of bullying, harassment and dating. The prevention strategies from TeenCAP, a program used throughout the state, will be shared to encourage your students to be caring, compassionate citizens who maintain boundaries as they grow into adulthood.  

April 24 - Preventing Harassment, Intimidation and Bullying (HIB)
New Jersey has one of the most comprehensive HIB laws in the country, but bullying still occurs in our schools.  This session will review HIB and a whole school approach to prevent bullying and encourage safer school and community environments. 

May 1 - Empowering Students in a Cyber-World
Social media, apps, gaming and even sexting are all part of the framework of our adolescents’ online world. While youth might be electronically savvy, they often lack the understanding of its social context.  This session will share the latest cyber trends and how they can be opportunities for violence or for making the world a better place.

May 8 - Trafficking Teens and Children in New Jersey
We will conclude the series with a discussion on trafficking, also known as modern day slavery. Traffickers lure and control their victims through fraud, force and coercion.  Who are traffickers?  Could your teen be at risk for trafficking?  Approaches will be provided on how you can equip your young person to be aware of the subtleties of exploitation and how they can not only be safe, but also combat exploitation in their community.

Intro to Child Abuse and  
Bullying Prevention
COURSE #: IDY-209-72
DAY: Tuesdays 
TIME: 1:30 - 3:30 pm
LOCATION: Civic Hall 

In honor of April’s “National Child Abuse Prevention Month,” 
the staff from the New Jersey Child Assault Prevention (CAP) 
Regional Training Center will be offering a five-part series on 
empowering your children and students in how to be free 
from bullying, abuse and sexual exploitation. The series will 
provide excellent information for teachers, as well as parents, 
on how to promote resilience, confidence and a sense of 
compassion in children and youth. 

The Center at Camden CC
(856) 227-7200 ext. 4333

www.camdencc.edu/center

SEND THE COMPLETED FORM BELOW

Name

Date of Birth Street Address 

City State Zip code

Phone  Email

Mail: Camden County College, CCLR, PO Box 200, Blackwood, NJ 08012
Fax: (856) 374-5092 or Email: thecenter@camdencc.edu

Event:  
Take Back the Night

Date:  
Wednesday, April 4

Time:  
6-9 p.m.

Location:  
CON Atrium  
(CCC Blackwood Campus)

Event is OPEN TO THE COMMUNITY! 

Questions?  
Prof. Bonny Chezik at bchezik@faculty.camdencc.edu

TAKE BACK 
THE NIGHT!
USE YOUR POWER - SPEAK OUT, 
STAND UP, & FIGHT DOMESTIC 
VIOLENCE & SEXUAL ASSAULT!
HIGHLIGHTS:

• Guest speaker and Sexual Assault (SA)  
Survivor from RAINN

• SERV Guest Speaker 

• Domestic Violence (DV) Response 
Team representatives/resource table

• Open Mic - for survivors and for allies 
to show support for anyone touched by 
DV or SA

• Many options for resources to take 
home and spread among those in need

• Pretzels sold to raise money for a 
SCHOLARSHIP for a CCC student  
(WE and HEARRS clubs co-sponsoring)

... and more!

HEARRS & WE clubs co-sponsor: 

AUDITIONS:
Say, DADA!:   

An Avant-Garde Revue
Adapted and Directed by 

James Patrick

March 6 & 7  |  7 – 9 p.m. 

Lincoln Hall, Room 003 
Blackwood Campus

Script will be provided.

For more information contact:  
Allison Green, Artistic Director

readerstheatre@camdencc.edu   

agreen@camdencc.edu     

856-227-7200  Ext. 4362

The battlefield carnage and devastation of WWI started a cultural revolt. Its culminating 

Act II, performed from 1939 through 1945, saw the annihilation of entire cities and 

peoples. Poets, playwrights, painters, and composers not only saw the insanity of WWII 

coming, but throughout this period rebelled with works of astonishing force. 

Symbolism, Futurism, Dada, Expressionism, and Surrealism, Say DADA!:  An Avant-Garde 

Revue will present an evening of sketches; readings from poetic works and manifestos; 

music and art of the period, both delightful and provocative. Many may see a mirror 

reflection of the bizarre excesses of our current political and media environment.  

CCC Visiting Artist Workshop
Feminist Film & IntersectionalityAn evening of international feminist films, with discussion to follow.

For Women’s History Month, sponsored by HEARRS and Women EmpoweredHEARRS Club – No one goes unheard!    |    Empowered Women Empower Women

An evening of international short films—fun and smart movies from a feminist, gender-affirming 
perspective that will generate valuable discussions about gender, sexual orientation, and social 
justice processes.

Tuesday, March 27th 2018
6 to 8 pm
Civic Hall, 
Blackwood Campus — Camden County College

The Center at Camden CC
(856) 227-7200 ext. 4333

www.camdencc.edu/center

SEND THE COMPLETED FORM BELOW

Name

Date of Birth 
Street Address 

City 
State 

Zip codePhone  
Email

Mail: Camden County College, CCLR, PO Box 200, Blackwood, NJ 08012Fax: (856) 374-5092 or Email: thecenter@camdencc.edu

MEGA REACH. COMMUNITY CONNECTIONS.Get more marketing bang for your buck! Sponsoring our anniversary celebration will not only support 
student scholarships and academic enhancements at the College, but will also afford your company high visibility for an entire year!

50+ events including our premier  
50th Anniversary Gala

OUR REACH =  
GREAT EXPOSURE FOR YOUR COMPANY

30,000
Email Subscribers

18,000
Social Media Fans

1.8 million
Web Visitors

Dream. Learn. Prosper. Celebrate!

Camden County 
College is 50!
Support the Camden County College Foundation with a unique year-long sponsorship of programs in celebration of our 50th Anniversary.

Mission, Values, Goals and Vision

Event info
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Email is THE MOST external facing tool of the CCC  
community. Clear and consistent layout in the signature  
is an important feature that email can provide.

EMAIL

Jane Smith
Vice President of Awesomeness
123-456-7890
jfakenamesmith@camdencc.edu

Name
Title
Phone Number
Email address

College name
Tagline
Website

 1.  Do not add additional content to  
your email signature

2.  This layout can be copy and pasted with how to 
instructions at camdencc.edu/signature
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PowerPoint

Powerpoint presentations are an effective way of communicating 
to the CCC community and represent a consistent brand. The 
powerpoint screens below show each slide and its use.

Title Slide
The title slide is to bookend the presentation.

 1.  Do not over complicate information on slides. General or 
bulleted content. more detailed info can be provided as 
a handout of email. Contact Marketing Communications 
for details.

2.  Use the Calibri font for presentations
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PowerPoint

General Slide
The general slide is the most common slide. Items represented on this 
page will handle the bulk of all presentations.

Red Highlight Slide
This slide will highlight key points in the presentation, such as, bullet 
points, inforgraphics or call-out phrasing with an explanation in the right 
of the layout.

Blue Highlight Slide
Similar to the “Red” version, this slide offers a use of our other primary color.

Questions Slide
This is the final slide of your presentation, allowing for a Q&A.

Questions?
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Many unforeseen questions or problems may arise during the process of producing 
any publication. Please contact the Director of Publications and Creative Services at 
(856) 227-7200, ext. 4944, or via e-mail at gbender@camdencc.edu with any question. 
Please contact the Director of Communications at (856) 227-7200, ext. 4949, or  
via e-mail at JYankanich@camdencc.edu with any question you may have.

For any items you may require such as letterhead and business cards, contact the 
Publications Department. DO NOT attempt to create your own letterhead or business  
cards. Our appearance is important, so everything must be uniform across all departments 
and campuses.

QUESTIONS
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